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Technologies impact on data sizes…
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Before the 

SUPERNOVA 

explodes !!!
WHEN A STAR GOES OUT OF CONTROL IT 
EXPLODES AND EATS EVERYTHING AROUND!

IMAGINE …

THE INFORMATION SUPERNOVA. 

WHEN DATA SIZE IS OUT OF CONTROL.

TO CONTROL IT … WE NEED TO UNDERSTAND IT.



What happens in one minute in the social networks requires over…

1500 person days to read.



Strongest FRIEND and Toughest ENEMY!!!

Whether you are a movie star, a politician, a governmental 

agency, a broker or a brand owner, you should give adequate 

attention to what people are saying about you. In most cases, 

traditional monitoring is not enough and requires tens and 

hundreds of person days. And still cannot cover everything 

thoroughly.



Your ONLY 

choice…
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The Winning TEAM…

ActAnticipateAnalyzeOrganizeCollect

Partner





Historical 

background…

✓ Fetch PC© 2006.

✓ Fetch enterprise© 2009.

✓ Fetch cloud© 2012.



The dilemma…

Typical crawling will bring many irrelevant data. That is…

❖ Irrelevant information.

❖ And waste of computer resources.
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Traditional crawling techniques…

In many cases search results goes to an irrelevant area.
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Structured & unstructured data…



Dealing with all types of Sources…

Having an API… Does not have an API…



Only relevant data in structured format
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Classified with Social media interactions…



Never miss what you are looking for…

You will never miss any mention that you are looking for with our semantic 

based search engines. Our engines are taking care of the following...

 Basic search objects in a hierarchal format (e.g. a company, its senior 

managerial staff, its main brands, sub brands ...etc).

 Totally morphed (i.e. in their singular, plural, masculine, feminine, 

adjectives ...etc.).

 With all their Arabic/English synonyms and antonyms.

 Taking care of spelling mistakes and grammatical errors.

 Taking care of object types and their components.





Significs© Main focus…

CONVERTING

AND

FOR THEIR CONTENTS WITH 

w.r.t various areas of significance.
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Analysis Dimensions…
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3 Levels of Taxonomies…



الع

ربية
En
glish

Fran
cais

Deep Analysis vs. shallow…

 Shallow Analysis does not depend on the specific 

linguistic rules of the target language; thus can’t 

guarantee the precise understanding of the textual 

contents.

 Deep Analysis uses specific linguistic rules of the 

target language; accordingly maximizes the 

accuracy of the semantic analysis results.

Info Arab® utilizes its wealth of linguistic technologies 

(e.g. speller, morphing, grammar, thesaurus …etc.) in 

order to avail a robust deep analysis engine.



Supported languages…
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up to 20x1012 Areas of Significance

Areas of significance represent the exact requirements of a certain 
user/customer. They could be represented in one or more 
(Correlated/Intersected) dimension. 

For example…

 A celebrity may be interested to have a look on any mention about his/her objects 
(Persons, Places …etc.).

 A company may want to automatically route all incoming mail that Needs Support 
of a certain Product to one of its affiliate companies and measure the customers 
Satisfaction.

 A marketing agency may be interested to check the Feelings and Attitudes about 
a certain Component or Characteristic of one or all of its customers’ products.

 A security agency may want to extract one or all Actions within a certain Subject 
that exceeds a certain threshold.



Sample Areas of Significance…

بتاعتي في الشريحة أنا عندي مشكلة 



A typical solution architecture…
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Significs©







Thank you

Please feel free to contact us 
for any enquiry.

We shall be delighted to 
arrange for a life demo at any 
time of your choice.

Info Arab®, Arabic Information Systems, Alaa S. Al-Agamawi & Co.

7 Mosadek Street, Dokki,, Cairo 12312, Egypt.

Phone: +2 02 37 61 38 33 - Fax: +2 02 37 61 38 39 x115
email: info@info-arab.com

www.info-arab.com www.info-arab-technologies.com


